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Hyundai IONIQ 5 achieves s
! s GUINNESS WORLD RECORDS™ R A ek

The Hyundai IONIQ 5 piloted by Evo India, established a
new GUINNESS WORLD RECORDS title. Over a 14-day
expedition, the vehicle traversed 4,900 km from Umling
La, Ladakh, to Kuttanad Kerala, demonstrating an altitude
change of 5,802 meters. This rigorous journey underscored
the IONIQ 5’s exceptional range, efficiency, and durability
in confronting extreme topographies and diverse weather
conditions. This achievement reinforces Hyundai’s
unwavering commitment to innovation, performance,
and sustainable mobility. It represents a significant stride
in Hyundai’s continuous pursuit of advancing electric
vehicle capabilities.

Successful completion !{"I:EIE
of the IPO Melcome

During the year, we successfully
completed a US$ 3.3 billion IPO

— the largest-ever in India. This
pivotal achievement underscores
Hyundai Motor India Limited’s strong
commitment to transparency and
sustained long-term investmentin
the country.

Hyundai Motor India achieves monumental 25 years of exports: driving India’s Bharat Mobility Global Expo
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emphasized the brand’s commitment to
innovation and sustainability. With five interactive
zones—including Electric Mobility, Alternate

unwavering focus on quality, innovation and commitment to
‘Progress for Humanity’—delivering smart mobility solutions
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Power Purchase & Shareholder Agreement Signing Ceremony The display reaffirmed Hyundai’s role as a
Strategic Partnership for Renewable Energy frontrunner in redefining mobility for a greener,
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Brand i10 achieves
significant sales
milestone

Powering a greener tomorrow

Reaffirming its commitment to sustainability,
Hyundai Motor India entered into a strategic
partnership with Fourth Partner Energy to set
up 75 MW solar and 43 MW wind power plants
in Tamil Nadu. This move advances Hyundai
Motor India Ltd.’s goal to achieve RE100—100%
renewable electricity—by 2025.

The Brand i10 has successfully
surpassed a cumulative sales
milestone of 3.3 million units across
global markets. Brand i10 has evolved
across three generations - i10, Grand
i10 and Grand i10 NIOS. Domestically,
sales within India exceeded 2

million units; internationally, exports
contributed over 1.3 million units,
reaching more than 150 countries.




