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New Model Sales Analysis : Sonata
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Sales Analysis

(units sold)
36,658
33,325
57,478
39,389 17,052
24,800 +28,154
44,636 38,184 (+42.8%)

48,502

'16 17 18 "19(E)

\ Sonata \ K5 \ SM6 Malibu

D> 12k units of pre-orders (March 11t - 20th)

> Annual sales target of 94k units (+39.7% yoy)
- New Model 70k (including HEV/Turbo) + Old Model 24k

Customer Reception and Future Plan

Customers in Retail
20'sand 30’'s Customers
+5.5%p +5.2%p

-

Customer ,x’ g
Reception .
29.0% 66.4%
Old Model New Model Old Model New Model
@ Promotional activities such as customer
experience event
E @ Hybrid and 1.6 Turbo Model to follow
uture
Plan

SONATA

> Innovative design / State of the art technology / 3
gen. power train all positively received by customers

> Launching Hybrid & 1.6 Turbo model in 2" half

- 10% or more better fuel efficiency for hybrid model
- 8-speed automatic transmission for 1.6 Turbo model



New Model Sales Analysis : Palisade
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Sales Analysis

(units sold)

18,049 units sold in 1Q19

6,377
5,903 5,769 "o
Dec. 11t/ 2018
Launched
o
1,908
'18.12 '19.1 '19.2 '19.3

> Maximum spatiality and excellent marketability in
respective segment leading to stable new orders

> Maximize delivery to domestic customers before
exporting to North America

Future Plan

Production Plan of Palisade for (i, 10k units)
Domestic Market

Production
Capacity

2.5

Original New Plan

@ Notification of expected delivery date and

related product information

Customer . -
@ Rental service for customers on waitlist

Care
@ Special benefits for customers who trade up

for Palisade from Santa Fe

> Reducing delivery date by increasing production
capacity

> Special care program to prevent pre-order
cancellation
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New Model Launch Plan in 2019

Hyundai Brand

Palisade Santa Fe G70 G80 G90

First SUV for Genesis Genesis Domestic Sales
(in 10k units) 6.0+a
5.7 ()
45 ®
@ ‘VENUE' for special occasion e
and activities 2.5
°
@ Launching in 2" half of ‘19 in @ Genesis SUV(Large)
domestic market
i d ¢ 1 1 1 1
First revealed in New York Auto @ Launchin 2" half of 19 13 15 17 '19(E)
Show Apr. 17t 2019
> Targeting millennial generation, first car buyers, > Line-up expansion through Genesis SUV

as primary customers

P> Leading trend with polished design and spacious > S'fronger_brand SRR G_ene5|s L
differentiated customer experience

multi-purpose interior




Annual Sales Plan for 2019
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Sales Outlook

(in 10k units)

+8.7%
(+1.5)
1Q
16.9
'18.1Q '19.1Q
72.1 71.'2+°‘ o)
- - <
68.9 -~ )y
Annual 65 / |

9/. 1
Y 71.2 <« '19(P)

'16 17 '18 19

> Palisade new launch effect and strong SUV sales
in1Q 19

D> Estimated to beat original 2019 sales target, even
with possible uncertainties in 2"d half

Domestic Sales Strategy

Most Beloved Brand

Spreading Innovation 51 ~ 22

+ Customer Oriented

Base for Innovation

17 ~'18

Innovating
Management
Organization

Innovating
Brand
Experience

Improving
Product
Competitiveness

19 ~"20

Strengthening external and internal
communication

Boosting customer satisfaction by
improving market sensing ability
Improving brand image by expanding
opportunities for product experience
Solidifying future mobility and digital
customer experience

Strengthening competitiveness with new

volume model launches

Expanding line-up by adding Genesis SUV
4



